About AECOM

AECOM is a global provider of professional technical and management support services to a broad
range of markets, including transportation, facilities, environmental, energy, water and government.
With approximately 45,000 employees around the world, AECOM is a leader in all of the key markets
that it serves. AECOM provides a blend of global reach, local knowledge, innovation and technical
excellence in delivering solutions that create, enhance and sustain the world’s built, natural and
social environments. A Fortune 500 company, AECOM serves clients in more than 140 countries

and has annual revenue in excess of $8.0 billion.

More information on AECOM and its services can be found at www.aecom.com
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About This Report

This report for 2013 is the second edition of an annual research survey covering

theme parks and water park development in China. The research survey was conducted in October
2013 and includes extensive internet and telephone research of announced theme parks and water
parks. The definition of theme park is quite broad in China and care was taken to only incorporate
parks of a minimum scale that are gated and expected to charge a substantial daily admission fee.

Tourist attractions and scenic areas are excluded. In several cases, the capital investment and
attendance estimates were not disclosed. The averages reflect the data we were given; they may
exclude some of the parks.

When reviewing the actual outcome of the 2012 pipeline report, it was noted that most theme parks

in the pipeline opened within 6 months of their stated opening date. However, a few projects were
cancelled. Thus we would anticipate a similar situation in 2013: most of the announced parks will open,
but some will be cancelled. The report does not include theme parks and water parks in the initial
stages of conceptualization, of which there is a significant number.
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The integrated resort continues to be
the model of development in Asia

e Combined attendance at the Top 20 Asian theme parks increased by
5.8% overallin 2012 to a record 108.7 million visits

o Expansion of large scale theme park was the trend in 2012

o New model of “Integrated Theme Park Resort” combines cultural
facilities, theme parks, retail, hotels, and other real estate
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Top 20 Asia-Pacific theme
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4 Big Trends in China

AECOM

There are four major trends in theme park development in China.
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Broad Distribution

From 1%t tier cities to 2",
3tier cities: From east coast
to mid-west region

Major operators keep expanding

Major local operators keep
growing. Brand is becoming more
important to the market.

Animation themed parks

More shopping malls/ theme parks
install animation cartoon themed
attractions to attract visitors

Re-investment

Successful parks have made
significant investments to increase
attendance and profitability
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2013 New Theme Parks in China

In 2012 and 2013, twelve new theme parks and one water park opened.

E20128)20134 8] » H£BE 1240 EFAEF4 K L REFHFFHK -

o Capacity for 27.8 million visitors

New Theme Parks

o Total investment estimated at 21.36 billion RMB
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Potential Theme Park
Visitation in China

Based on increasing population in the middle and
upper income groups, and booming tourism, we
expect the theme park market to have doubled in
size from 2010-2015, and nearly double again from

2015-2020.
ﬂf“,ﬂ";’ By 2020, theme park attendance in China is projected
ﬂl:‘ i'f—."-" l‘}_ ' to exceed that of the US market today.
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Potential Theme Park Visitation in China
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Alternative Theme Park Concepts

China is expected to embrace a wider range of theme parks than any
other country. Major cities are expected to have multiple parks with
different themes. Indoor theme parks integrated into major shopping
centers are becoming more popular, particularly in the north.
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Type of Theme Park E 2 EIZEH!
Adventure Theme Park Ride and Show Park
Animal based Park + Rides

Fantasy / Character based Theme Park
Sea World Park

Culture based Theme Park

Movie based Theme park

Thrill Rides Park

Nature + Themed Environment theme park

Indoor Theme Park
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Major Theme Parks - By Region

There are 99 new theme parks in the pipeline

New theme parks in the pipeline are mainly concentrated in two clusters,
one in the Northeast, and another in the Southeast. Tianjin & Beijing is
at the heart of the developments in the North, whilst new theme parks in
the Pearl River Delta region and Hainan go hand-in-hand with the rapid
tourism development in the South.

Large/Mega Theme Parks are mostly located in Eastern China.
Indoor Theme Parks are more commonly found in colder Northern China.

kK BLTELE DI L H L A RIEIZ
RREBTAEDTH FEFERENEIAER AZE -

i READ  EO R ZAAETEAENKAERRHAEEER
M FERISEE AR

FABETEREEFRTOILAIES ENEELXEEILFTHLHIES

Major Theme Parks 20
inthe Pipeline -
By Regions in China

15 em

10

!
0 EN

N S W

Cc

Bl indoor ll Small Middle Hll Large



Major Planned Water Parks

There are O water parks in the pipeline
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o OCT, Chimelong, Haichang and Wanda are planning to
develop both indoor and outdoor Water Parks

o Water Parks are often part of an integrated leisure
development, which includes theme park, commercial
property, F&B, retail, entertainment and other faci

o The planned development of fu
concentrated in Centra
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Major Theme Parks &
Water Parks - Investment

Total Project Investment in Theme Parks and Water Parks: 23 .8 billion USD.

Compared to our study in 2011, the total CAPEX of pipeline projects has more
than doubled, indicating a rapid increase in investment interest.

FREBAEFKEFRERSIATMBITAT 23812ET-

BE201M 52013 MATIHRAMMER  ATARE2013F N AT HF R RAKRE
BAEMR AL KIEEBLHE -

5%
Pipeline -
By Size of Investment

1%

3 2% Watsr

Middle

@ Middle®Large ® Samll @ Indoor ®Water Park

Total CAPEX in $30,000
Pipeline 2011 to 2013 425,000 23,860
$20,000
$15,000
$10,000 9,061
2011 H2013 $0
Total CAPEX
(US$ million)

Leisure + Culture

Major Theme Parks &
Water Parks - Visitation

Total Projected Visitation to New Theme Parks and
Water Parks: 1 66.3 million USD

By comparison, the total theme park attendance in the USA is
approximately 220 million.

Visitation to Large/Mega Theme Parks is estimated to constitute 32%
of total visitation.
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Pipeline - By Visitation
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Future Trends

Comprehensive Development

From single component theme parks
to integrated theme parks + hotel
+ RDE + residential complex

Diversified Themes

From traditional themed rides to
hi-tech and futuristic setting

High Involvement

From passive sightseeing to higher
level of visitor participation

Indoor Entertainment Hub

From mega parks to smaller indoor
entertainment including education
themed edutainment intergrated with
shopping mall

More Water Parks
More indoor and outdoor water park
development projects than before
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Summary

Changing Government Regulations

In 2013, the Central Government ended the suspension on approvals for new
theme park development in China. Except for very large parks with capital
investment greater than RMB5 billion, approvals can be obtained at the
Provincial level. This has resulted in many new theme park projects moving
forward. As developers and local governments seek to add entertainment
facilities to commercial centers, resorts and residential communities, the
number of theme park and water park projects has increased dramatically.
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Based on fundamentals of population, income growth, and leisure
preferences, there is ample room for the development of theme parks,
cultural parks, and nature based parks throughout China.

The theme parks are expected to be part of larger integrated resort
and urban development areas. These integrated projects include
accommodations, retail, residential and even work spaces.

Tourism will be a strong driver for theme parks and integrating local culture,
people, and environmental conditions will help to maintain relevance and
competitiveness.

Theme parks are capital intensive and require significant reinvestment.
New technologies are needed for cost effective and adaptable attractions.
Entertainment attractions are a unique form of development requiring
specialized expertise to determine feasibility, plan, design, build,

and operate.
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AECOM Entertainment
Experience in Asia

AECOM Services
Vision and Program
Feasibility
Masterplanning
Architecture
Engineering

Area Development
Civil Infrastructure
Cost Consulting

Project Management

Shenzhen OCT Happy Coast (2012)

AECOM

Client List

Merlin Entertainments
Ocean Park

Walt Disney

Six Flags

Paramount

Resorts World Sentosa
Anheuser-Bush/Seaworld
Samsung Everland

Star Parks

Universal Creative

Warner Bros. International
Recreation Enterprises
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